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Abstract 
 
From a company’s perspective, it would mean potential revenue growth from R&D efforts, increased market share, 
enhanced corporate awareness, increased profit, and market withdrawal of existing products. In contrast, from a 
consumer’s perspective, it would mean improved functionality, new experience, and an expected investment 
performance. Although the development of new technology and products is a necessary commitment for 
companies to compete and survive in the global economy, it may not be viewed positively by consumers.  
 
Demographically, companies need to prepare for a future where an aging society of baby-boom generation 
consumers is in control. These consumers have abundant experience in using technology, and strong purchasing 
power. The purpose of this research is to explore a humanistic perspective to technology advancement for the 
future. Companies need to explore the perspective of the consumer who wants and misses technology that is no 
longer used because of newer technology, and to review the advantages of these earlier technologies. The research 
boundary is limited to electronic products and the research sample is the baby-boom generation that is expected 
to have strong purchasing power.   
 
Exploring the main issue would be difficult with a large sample size. In this case, the research method will be 
focus group interviews (FGI), using the stories of 30 baby-boomers. The factors that cause consumers to miss the 
unused technology are identified based on the interviews, and are categorized by age and compared by 
functionality.  
During the research, 14 key variables were identified. The research result will contribute to improving the 
expected investment performance of technology development for companies under excessive competition, by 
considering the needs of baby-boom consumers. The research result will also enable the sharing of technology, 
and the implementation of an extended life for technology, at a reasonable expense. 
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