Proceedings of the International Conference on Industrial Engineering and Operations Management
Pilsen, Czech Republic, July 23-26, 2019

Using The Design Thinking into Product Development
Process: A Case Study in Bio-pharmaceutical Firm

Evo Sampetua Hariandja
Department of Management Faculty of Economics and Business
Universitas Pelita Harapan
Tangerang 15811, INDONESIA
evo.hariandja@uph.edu

Nurafni Rubiyanti
School of Communication and Business
Telkom University
Bandung 40257, INDONESIA
nrubiyanti@gmail.com

Rintan Saragih
Department of Management Faculty of Economics
Universitas Methodist Indonesia
Medan 20152, Indonesia
rin_saragih(@yahoo.com

Abstract (12 font)

This study aims to apply the design thinking concept into the new product development process in Indonesia
pharmaceutical company. The design thinking framework consist of two phases: identify and solve. The
identify phase consist of discover and define, and solve phase consist of create and evaluate. Through the
two phases of this, the new product development process in pharmaceutical company will be modified using
the design thinking. This method in this study using the combination between survey and interview from
the key persons in the company. The informants are deputy director in business development, R&D, product
development and product planning. The managerial implication and discussion will be discussed in this
study.
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