
 
Crisis Management Covid-19 of Indonesian Government: 

Framing the News on Online Media 
 

Euis Komalawati, Muhammad Affan, Alfirahmi,  
Jhulianfika Irrianda, Retno Ekasari  

Department of Communication Management 
Stiami Institute of Social Sciences and Management  

Jakarta, Indonesia 
euis.komalawati@stiami.ac.id; affan.mantu@gmail.com; alfirahmi@stiami.ac.id; 

jhulian@stiami.ac.id; retno.ekasari@stiami.ac.id 
 

Abstract 
The Covid-19 pandemic hit the whole world, including Indonesia. In this situation, each institution must be prepared to 
face a health crisis that highlights the economic crisis. The Government is one of the most highlighted institutions in 
COVID-19 crisis management. The mass media, especially online media, preach in different framing. This paper will 
analyze the framing of news related to crisis management conducted by the Indonesian Government on three online 
media, namely Detik.com, Kompas.com, and tribunnews.com. This research uses a qualitative method with Robert 
Entman's framing analysis. The results showed from The Governat's Covid-19 crisis management has made policy 
on both prevention and impact handling. In conclusion, Crisis Management COVID-19 Governments involve all the 
community, the business sector, and the relevant ministries. Social Demographic and infrastructure conditions cause 
the handling to be complex is not merely the health aspects but involve the economic and social aspects. 
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