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Abstract 

Generation Y is the digital generation, having grown up with cell phones, computer games, instant communication, 
and social networking. They are naturally optimistic, realistic, global-aware, and welcoming. They are goal-oriented, 
entrepreneurial, and seek solutions at work. They have personal social media accounts, which can also provide 
opportunities to learn new things and make discoveries. It is ambidexterity which means an individual learning 
activity. The study investigates the role of ambidexterity and social media experience in developing innovative 
behaviors among millennial workers in Greater Jakarta using convenience sampling. The Rasch Model and Structural 
Equation Modeling (SEM) were employed. According to the Rash Model Analysis, Millennial workers with higher 
ambidexterity display much more innovative behavior. At the same time, the Structural Equation Modeling (SEM) 
reveals that ambidexterity has a higher significant impact on innovative behavior than social media learning. 

Keywords 
ambidexterity, social media, social learning, innovative behavior, millennial workers 

1. Introduction
Millennials are another name for Generation Y. By 2025; they will account for three-quarters of the worldwide 
workforce. They come from a time of demographic upheaval, so they are entering the workforce alongside older 
generations and are more at ease with technology and computers. They adapt to communication technology more 
easily (Islam et al., 2011; Reza & Sarraf, 2019; Simic, 2019). 

On the other hand, Generation Y is the digital generation, having grown up with cell phones and computer games and 
familiar with immediate communication and social networking. They are naturally optimistic, realistic, globally 
aware, and inclusive. They are goal-oriented, entrepreneurial, and seek answers in the workplace. They have personal 
accountability and a need for feedback. Millennials are collaborative and work well in today's empowered workplace 
as long as there are enough challenges and opportunities to keep them interested (Islam et al., 2011; Saileela & 
Thiruchanuru, 2018; Simic, 2019; Statnickė et al., 2019; Stevanin et al., 2020; Toro et al., 2019; Veingerl Čič & 
Šarotar Žižek, 2017; Whitney Gibson et al., 2009). 
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Many businesses have discovered the advantages of using social media. Strategic objectives and competitive 
advantages may be achieved using some of these tools. As a result, it helps them connect with their consumers, 
improve their products, and generate new ideas (Bala et al., 2019; Mansour & Al-Najjar, 2018). 

Numerous advantages have resulted from the widespread use of social media platforms like Facebook and Twitter. 
They allows anyone to study more, explore more, and connect with others, whether they're acquiring new skills or 
working or socializing (Purnama Ratri & Andangsari, 2021). Social media provide the ease and speed with which 
content can be disseminated. It is including the high level of user involvement, the widespread visibility of actions, 
the instantaneous nature of content availability, and social network links being created. In conclusion, social media 
technology has some distinct advantages over traditional means of content dissemination (Christina et al., 2021; 
Khalik et al., 2021). Using social media may also help learning new things and come up with fresh ideas, which can 
lead to better performance. For a corporation, business innovation may have a substantial influence on its success. 
Business innovation may help businesses gain a competitive advantage over their competitors (Moy et al., 2020). 

Employees in fast-growing companies are increasingly using innovative behaviors to measure performance. People 
who want to be innovators need to form strong bonds with their co-workers. These connections provide innovators 
the inspiration, knowledge, tools, and assistance they need to create, promote, and put into practice creative ideas 
(Wang et al., 2015). As a consequence, innovation has become an integral part of the everyday operations of business 
organizations (Khan & Khan, 2018; Ogulin et al., 2020). 

Knowledge is a collection of experiences, facts, beliefs, and systematic attitudes that may be used to evaluate new 
data and experiences. Tacit or explicit knowledge is exchanged between employees in order to create new knowledge 
(Hussein et al., 2019; Mohajan, 2019; Si Xue, 2017). In today's technology-driven world, knowledge exchange and 
innovation are often seen as vital competitive characteristics. It has a profound effect on an employee's ability to 
survive, perform well, and adapt (Ali et al., 2017). 

Learning to be ambidextrous is a personal experience that may be cultivated through time. Employee ambidexterity 
develops when workers engage in both explorative and exploitative activities (Alghamdi, 2018). Learning from 
mistakes is an important part of the process of exploring new ideas, finding, and producing new possibilities. When it 
comes to being explorative, it's just attempting something new. To be successful in exploitation, one must have the 
skills necessary to identify an opportunity, formulate a strategy, and put the strategy into action (Peng et al., 2019; 
Rosing & Zacher, 2017). 

Ambidexterity makes it possible for people's skills, knowledge, abilities, ideas, and commitments to become valuable 
assets since it is a knowledge-based activity. Organizational methods, strategies, formal knowledge, human abilities, 
and experiences are increasingly vital assets in knowledge-based organization. Knowledge-based activities enable the 
interchange of data, information, knowledge, wisdom, and the development of value (Stevanin et al., 2020). 

Employees' use of social media has been examined by some academics as a means of encouraging innovation (Mardi 
et al., 2018). Ambidexterity is improved using social technology, both directly and indirectly, according to these 
studies. Organizations that use social media to communicate, share and participate in corporate discussions develop a 
new organizational competence, according to Huang (Gunawan et al., 2018). Since social networks and their 
consequences encourage knowledge sharing, it develops innovative work behaviour. Another research of social 
involvement in mobile social media learning was carried out by Helmi (Norman et al., 2015). Using social media is 
an essential new channel for innovation, according to He and Wang's study (Quan et al., 2021). Employee input and 
comments may be easily accessed through it. Using social media, another researcher studied the effect of workers' 
knowledge sharing on their innovation behaviour (Ali et al., 2017). 

1.1 Objectives 
This study intends to contribute to existing studies on innovative behavior, specifically among millennial employees. 
There is only little research is being undertaken using the Rasch Model Analysis and Structural Equation Modelling 
(SEM). Other research contributions are the researchers identifying the influential independent variables of innovative 
behavior. Those are ambidexterity and social media learning. 

1237



Proceedings of the 3rd Asia Pacific International Conference on Industrial Engineering and Operations 
Management, Johor Bahru, Malaysia, September 13-15, 2022 
 

© IEOM Society International 

 
2. Literature Review  
 
2.1 Social Media Experience  
The term "social media" refers to several forms of online social networking and communication. Evans (Mansour & 
Al-Najjar, 2018) stated that social media is a venue for exchanging ideas, experiences, and information to make better 
and more informed decisions. In this way, users are able to build networks and communities and ultimately reach a 
larger audience ((Mansour & Al-Najjar, 2018)). Different forms of social media are readily accessible. Some of the 
most well-known ones include YouTube, Facebook, Twitter, Instagram, Line, Facebook Messenger, WhatsApp, and 
Facebook (Mita et al., 2019; Moy et al., 2020). 
 
2.2 Ambidexterity  
A state of ambidexterity exists when both exploration and exploitation are accomplished simultaneously (Alghamdi, 
2018; Rosing & Zacher, 2017; Zhang et al., 2019). Various scholars claim it may manifest itself at the group, team, 
or individual levels. When compared to exploitation, which is focused with execution, performance, refinement, 
selection, implementation, and risk avoidance, exploration focuses on search, discovery, and risk-taking (Alghamdi, 
2018; Rosing & Zacher, 2017; Zhang et al., 2019). Synergies may be created via individual ambidexterity in both 
exploration and exploitation. Empirical research suggests that ambidexterity positively affects organizational 
responsiveness and efficiency (Mu et al., 2020; Papachroni & Heracleous, 2020; Schnellbächer & Heidenreich, 2020; 
Tuan Trong et al., 2018; Zhang et al., 2019). 
 
2.3 Innovative Behavior  
An innovation is the intentional adoption and implementation of a new concept, technique, product, or process within 
a certain position, group, or organization with the purpose of generating considerable value for the person, the group, 
the organization, or society at large (den Hartog et al., 2020; Sung & Kim, 2021). 
 
The three components of an individual's innovative behaviour are: (1) a willingness to take risks, (2) the ability to 
generate new ideas, and (3) the want to innovate. Two more elements of a creative company are its ability to provide 
resources (money, time, and talent) and incentives (relational and transactional rewards, human resource management 
practices/processes) (Fischer et al., 2019; Hussein et al., 2019; Sung & Kim, 2021). 
 
This research aims to identify the influential variables that significantly impact innovative behaviour among millennial 
workers with the hypotheses: 

Hypothesis 1: Millennial workers with greater ambidexterity will exhibit more innovative behaviour, with 
significant differences. 

Hypothesis 2: Ambidexterity has a significant direct impact on innovative behaviour. 
Hypothesis 3: Social media learning has a significant direct impact on innovative behaviour. 

 
3. Methods 
The study explores the impact of ambidexterity through social media experience in fostering innovative behaviors 
among millennial workers in Greater Jakarta. This study used a quantitative design to conduct empirical research. 
All items were graded on a five-point Likert scale, one indicating strongly disagree and five indicating strongly 
agree. The questions used to measure ambidexterity (X1) were adapted from (Mardi et al., 2018; Mu et al., 2020; 
Papachroni & Heracleous, 2020; Schnellbächer & Heidenreich, 2020), consisting of 11 indicators. Social media 
learning (X2) adapted from (Bala et al., 2019; Mansour & Al-Najjar, 2018; Moy et al., 2020; Norman et al., 2015), 
composed of 10 indicators. Further, for variable Y, namely innovative behavior, adapted from the work of (Di 
Fabio & Saklofske, 2019; Ko et al., 2018; Nguyen et al., 2019; Sanchez-Gomez & Breso, 2019; Sung & Kim, 
2021), consisting of 9 indicators.  
 
The research hypotheses of this study were obtained through Structural Equation Modelling (SEM) with SmartPLS 
software version 3.2.9 and Rasch Model Analysis with WINSTEPS Version 5.2.1.0. Rash Model is also used to 
run the validity test, reliability test of the research instruments, and to examine the research hypotheses. 
Additionally, Rasch Model Analysis can help reduce the number of biased responses on self-report questionnaires 
(Boone et al., 2014; Miftahuddin et al., 2020; Sumintono, 2014). 
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The reliability of the research instrument indicates that all responses are excellent (0.75, 0.81, and 0.83). It implies 
that the respondents understood the questionnaire items. The research instrument items are good and excellent 
(0.68, 0.93, and 0.96). The instruments have a strong Cronbach alpha (0.83, 0.85, 0.89). It implies good correlations 
between the items and the respondents' responses (Boone et al., 2014; Miftahuddin et al., 2020; Sumintono, 
2014).(Table 1). 

 
Table 1. Reliability and Validity Test Results 

 
Research Variables Alpha 

Cronbach 
Item  

Reliability 
Person  

Reliability 
Item  

Validity 
Ambidexterity 0.89 0.68 0.83 11 items – accepted 
Innovative Behaviour 0.83 0.93 0.75 Nine items – accepted 
Social Media Experience 0.85 0.96 0.81 Ten items - accepted. 

       Source: Primary Data, 2021 
 
4. Data Collection  
The research took approximately six months to complete the study and conducted in Greater Jakarta. The data were 
collected from the millennial workers in 2021 using a personal questionnaire and convenience sampling. This 
convenience sampling is the type of sampling method with the unlimited population (Razzaq et al., 2019). 
 
The study successfully collected the primary data from 154 millennial workers, yet only 119 responses can be 
examined further. Rasch Model Analysis, specifically Person Measure Analysis used to filter for the responses' bias 
of the  self-report questionnaires,  (Boone et al., 2014; Miftahuddin et al., 2020; Sumintono, 2014). 
 
There is 63% male with the female for 37%. The age of the millennial workers is 85% between twenty to thirty years 
old and 15% above thirty years old. 60% are diploma holders in their education, and 40% are bachelor's graduates. 
The tenure of the millennials workers is 80% less than two years and 20% more than two years. They are officers 
(60%), and 40% are supervisors and managers. They are from investment business (3%), e-Commerce (8%), 
consultant business (20%), banking (8%), advertising (8%), software business (8%), and transportation (6%), and 
others (39%). 
 
5. Results and Discussion  
The results show that the innovative work behavior of millennials workers has different levels of ambidexterity. This 
finding is in line with the research conducted by (Zacher et al., 2016), who said that low innovative work behavior 
could be due to an imbalance of exploration and exploitation activities in learning. In addition, this study also supports 
the results of (Caniëls et al., 2017; Caniëls & Veld, 2019). The research found that employees who were able to engage 
with the same high levels of exploration and exploitation could achieve high innovative work behaviors. On the other 
hand, employees with the same low level of exploration and exploitation will have low innovative work behavior. The 
relationship between these two variables is also supported by the research (Pertusa-Ortega et al., 2020), who found 
that employees who carried out a balance of exploration and exploitation activities could produce higher innovative 
work than employees who did perform the same amount of work.  

 
Table 1 Mean Measure Hypothesis Testing 

 
Code Innovative Behavior 

All millenials 3.13 logit 
T (high ambidexterity) 4.04 logit 
R (low ambidexterity) 2.22 logit 

Probability Value 
0.000 
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Table 2 above shows a significant difference between high ambidexterity and low ambidexterity on innovative work 
behavior. According to the Rasch Model Analysis, millennial workers with high ambidexterity are higher in their 
innovative behavior (4.04 logit > 3.13 logit). On the contrary, those who are low in ambidexterity are lower in their 
innovative behavior (2.22 logit < 3.13 logit). 
 
The test results above show that hypothesis (H1) is accepted. Since the significant value is 0.000 < 0.05, which 
indicates a significant difference in innovative work behavior between millennials workers with high ambidexterity 
and low work behavior. The results of this hypothesis complement the findings of previous research, which showed a 
relationship between ambidexterity and employee innovative work behavior. In addition, this finding is in line with 
the research conducted by (Khurram & Shahzadi, 2020), which found a significant relationship between ambidexterity 
and innovative work behavior. 
 
The second analysis is The Structural Equation Modeling (SEM) with SmartPLS software version 3.2.9 is used to run 
the collected data for hypotheses testing. The output path coefficient, as shown in Table 3, is to see the direct effect 
(Direct Effect) of each independent variable (exogenous) on the dependent variable (endogenous).  

 
Table 3. Direct effects  

 
 Original 

Sample (O) 
Sample 

Mean (M) 
Standard Deviation 

(STDEV) 
T Statistics 

(|O/STDEV|) ρ Values 

X1  Y 0.433 0.418 0.127 3.417 0.001 
X2  Y 0.386 0.401 0.113 3.424 0.001 

 
The coefficient for the ambidexterity (X1) variable on innovative behavior (Y) is 0.433. It means a positive influence 
on ambidexterity (X1) on innovative behavior (Y). It interprets that the better the ambidexterity (X1) value, the more 
innovative behavior (Y). An increase in one unit of ambidexterity (X1) will increase innovative behavior (Y) by 43.3%. 
Based on calculations using bootstrap or resampling, where the test results for the estimated coefficient of 
ambidexterity (X1) on innovative behavior (Y), the bootstrap results are 0.418 with the at-count value of 3.417, the p-
value is 0.001 < 0.05. It proves that H2 is acceptable. It means a significant direct influence of ambidexterity (X1) on 
innovative behavior (Y) is statistically proven. 
 
The coefficient for the social media learning (X2) variable on innovative behavior (Y) is 0.386. It means that there is 
a positive effect of social media learning (X2) on innovative behavior (Y). It explains that the better the social media 
learning (X2) value, the more innovative behavior (Y) will increase even more. An increase in one unit of social media 
learning (X2) will increase innovative behavior (Y) by 38.6%. Based on calculations using bootstrap or resampling, 
where the test results of the estimated coefficient of social media learning (X2) on Innovative behavior (Y) bootstrap 
results are 0.401 with a t value of 3.424, the p-value is 0.001 < 0.05. It also concludes that H3 is also acceptable. It 
means a significant direct effect of social media learning (X2) on innovative behavior (Y) is statistically proven. 
  
According to statistical findings, ambidexterity and social media learning experience have a considerable influence 
on creative behavior. It suggests that ambidexterity and social media learning experience might help millennial 
professionals become more innovative. These results confirm prior studies on ambidexterity in the rise of social media 
on innovative behavior by (Mardi et al., 2018),  (Gunawan et al., 2018), (Norman et al., 2015), (Quan et al., 2021), 
and (Ali et al., 2017). The statistical study also shows ambidexterity has a higher substantial influence on innovative 
behavior. It means that millennial employees are willing to learn new things and put what they currently know into 
practice via social media learning experiences. The results indicate that exploratory and exploitative activities have a 
considerable impact on inventive behavior. It lends credence to the research of (Quan et al., 2021) on the influence of 
ambidexterity on the creative behavior of millennial employees. 
 
According to the findings of this study, the spirit of discovering new things (exploration) and deepening current 
knowledge (exploitation) is the driving force behind innovative behavior among millennial professionals. It implies 
that social media learning without an exploratory and exploitative mindset has a reduced impact on innovative 
behavior. Because millennials are entrepreneurial and seek answers in the workplace, firms should provide the most 
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possibilities for them to continue learning new things or enhancing current knowledge, whether through digital-based 
learning or traditional training programs. 
 
6. Conclusion  
Social media can also provide an opportunity to gain new knowledge and innovations, thereby improving performance. 
Business innovation may be the prominence that has a big impact on a company's performance. Businesses can benefit 
from innovation by offering a variety of items that set them apart from competitors, so increasing their financial 
success.  
 
Ambidexterity is one of the individual learning-based activities. Employee ambidexterity develops when employees 
engage in both explorative and exploitative behaviour. Exploring involves looking for alternatives, discovering, 
producing, experimenting with new possibilities, finishing tasks, and learning from mistakes. At the same time, 
employing the process of selecting, introducing, enhancing, and refining existing certainties. At the same time, 
exploitation is based on one's experience, formulating a strategy, and putting the plan into action. 
 
The Rash Model Analysis shows that Millennial workers with greater ambidexterity will exhibit more innovative 
behavior, with significant differences. The Structural Equation Modeling (SEM) analysis also reveals that 
ambidexterity has a greater significant impact on innovative behavior. It implies that millennials workers are eager to 
learn new things and apply what they already know through social media learning experiences.  
 
The study has certain drawbacks. It is better to examine the impact of ambidexterity and social media learning on 
creative behavior to ensure that social media is an essential tool for developing innovative behavior among millennial 
workers. It may also be beneficial to include additional organizational characteristics such as leadership and corporate 
culture. 
 
References 
Åkesson, M., Sørensen, C. and Eriksson, C. I., Ambidexterity under digitalization: A tale of two decades of new media 

at a Swedish newspaper, Scandinavian Journal of Management, vol. 34, no. 3, pp. 276–288, 2018. 
Alghamdi, F., Ambidextrous leadership, ambidextrous employee, and the interaction between ambidextrous 

leadership and innovative employee performance, Journal of Innovation and Entrepreneurship, vol. 7, no.1, pp. 
1–14, 2018.  

Ali, I., Gilal, R. G. and Shah, N., Grassroots, Vol.51, No.II July-December 2017, Grassroots, vol. 51, no. 11, pp. 76–
92, 2017. 

Bala, H., Massey, A. P. and Seol, S., Social media in the workplace: Influence on employee agility and innovative 
behavior, Proceedings of the Annual Hawaii International Conference on System Sciences, pp. 2367–2376, 
2019. 

Boone, W. J., Yale, M. S. and Staver, J. R., Rasch analysis in the human sciences, In Rasch Analysis in the Human 
Sciences, 2014. 

Caniëls, M. C. J., Neghina, C. and Schaetsaert, N., Ambidexterity of employees: the role of empowerment and 
knowledge sharing, Journal of Knowledge Management, vol. 21, no. 5, pp. 1098–1119, 2017. 

Caniëls, M. C. J., and Veld, M, Employee ambidexterity, high-performance work systems and innovative work 
behaviour: How much balance do we need?, International Journal of Human Resource Management, vol. 30, 
no. 4, pp. 565–585, 2019.  

Christina, A., Pertiwi, C. and Syawbriyanti, F., The Struggle of Young Workers : The Dilemmatic Relationship 
Between Working from Home and Wellbeing in The Digitized Era, 2021. 

Den Hartog, S. C., Runge, J. M., Reindl, G. and Lang, J. W. B., Linking Personality Trait Variance in Self-Managed 
Teams to Team Innovation, Small-Group Research, vol. 51, no. 2, pp. 265–295, 2020. 

Di Fabio, A., and Saklofske, D. H., Positive relational management for sustainable development: Beyond personality 
traits-the contribution of emotional intelligence, Sustainability, Switzerland, vol. 11, no. 2, pp. 1–9, 2019. 

Fischer, C., Malycha, C. P. and Schafmann, E., The influence of intrinsic motivation and synergistic extrinsic 
motivators on creativity and innovation, Frontiers in Psychology, vol. 10, FEB, pp. 1–15, 2019. 

Gunawan, W., Kalensun, E. P., Fajar, A. N. and Sfenrianto., E-Learning through social media in the virtual learning 
environment, IOP Conference Series: Materials Science and Engineering, vol. 420, no. 1, 2018. 

Hussein, A. S., Rosita, N. H. and Ayuni, R. F., Knowledge Management Orientation Behaviour and Innovation, 
International Journal of Sociotechnology and Knowledge Development, vol. 11, no. 1, pp. 17–28, 2019. 

1241



Proceedings of the 3rd Asia Pacific International Conference on Industrial Engineering and Operations 
Management, Johor Bahru, Malaysia, September 13-15, 2022 

© IEOM Society International 

Islam, M. A., Cheong, T. W., Yusuf, D. H. M. and Desa, H., A study on "Generation Y" behaviours at workplace in 
Penang, Australian Journal of Basic and Applied Sciences, vol. 5, no. 11, pp. 1802–1812, 2011. 

Khalik, D., Nurdin, G. H., Rendra Graha, S. D., Murad, D. F. and Andrean, H., The Effectiveness of the Use of Social 
Media on the Growth and Development of the Company, Proceedings - 4th International Conference on 
Vocational Education and Electrical Engineering: Strengthening Engagement with Communities through 
Artificial Intelligence Application in Education, Electrical Engineering and Information Technology, ICVEE 
202, 2021. 

Khan, H., and Khan, M. Defining and Measuring Professionalism in Professions of Service Sector, SEISENSE Journal 
of Management, vol. 1, no. 2, pp. 20–33, 2018.  

Khurram, S., and Shahzadi, K., Self-efficacy and Innovative Work Behavior: The Role of Individual Ambidexterity 
and Formalization at Work Place in Pakistan, Journal of the Research Society of Pakistan, 57, 2020. 

Ko, S. H., Choi, Y., Rhee, S. Y. and Moon, T. W., Social capital and organizational citizenship behavior: Double-
mediation of emotional regulation and job engagement Sustainability, Switzerland, vol. 10, no. 10, 2018. 

Mansour, K. M. A., and Al-Najjar, F. J. S. , The Social Media Usage and its Impact on the Innovative Behavior: The 
Mediator Role of Information Technology: A Field Study in the Information and Communication Technology 
Organizations in Jordan, International Journal of Business and Management, vol. 13, no. 11, pp. 46, 2018. 

Mardi, M., Arief, M., Furinto, A. and Kumaradjaja, R., Sustaining Organizational Performance Through 
Organizational Ambidexterity by Adapting Social Technology, Journal of the Knowledge Economy,  vol. 9, no. 
3, pp. 1049–1066, 2018.  

Miftahuddin, A., Hermanto, B., Raharja, S. J. and Chan, A., City brand attractiveness on tourism using Rasch model 
approach, International Journal of Supply Chain Management, vol. 9, no. 2, pp. 150–156, 2020. 

Mita, M. M., Cahyadi, R. and Anggraeni, E., The Intensity of the Use of Social Media on Innovation and Performance 
in Jabodetabek (Indonesia) SMEs, International Journal of Research and Review (Www.Ijrrjournal.Com) Vol, 
6, April, pp. 153–160, 2019.  

Mohajan, H. K, Knowledge Sharing among Employees in Organizations, Journal of Economic Development, 
Environment and People, vol. 8, no. 1, pp. 52, 2019. 

Moy, M. M., Cahyadi, E. R. and Anggraeni, E., The Impact of Social Media on Knowledge Creation, Innovation, and 
Performance in Small and Medium Enterprises, Indonesian Journal of Business and Entrepreneurship, vol. 6, 
no. 1, pp. 23–31, 2020.  

Mu, T., van Riel, A. and Schouteten, R., Individual ambidexterity in SMEs: Towards a typology aligning the concept, 
antecedents and outcomes, Journal of Small Business Management, vol. 00, no. 00, pp. 1–32, 2020. 

Nguyen, N. N., Nham, P. T. and Takahashi, Y., Relationship between ability-based emotional intelligence, cognitive 
intelligence, and job performance, Sustainability, Switzerland, vol. 11, no. 8, 2019. 

Norman, H., Nordin, N., Din, R., Ally, M. and Dogan, H., Exploring the Roles of Social Participation in Mobile Social 
Media Learning: A Social Network Analysis, International Review of Research in Open and Distributed 
Learning, International Review of Research in Open and Distributed Learning, vol. 16, no. 4, pp. 205–224, 
2015. 

Ogulin, R., Guzman, G. and Nuwangi, S. M., Knowledge capabilities in supply chain networks: a taxonomy, Journal 
of Knowledge Management, vol. 24, no. 3, pp. 655–674, 2020.  

Papachroni, A., and Heracleous, L., Ambidexterity as Practice: Individual Ambidexterity Through Paradoxical 
Practices, Journal of Applied Behavioral Science, vol. 56, no. 2, pp. 143–165, 2020. 

Peng, M. Y. P., Lin, K. H., Peng, D. L. and Chen, P., Linking organizational ambidexterity and performance: The 
drivers of sustainability in high-tech firms, Sustainability, Switzerland, vol. 11, no. 14, 2019. 

Pertusa-Ortega, E. M., Molina-Azorín, J. F., Tarí, J. J., Pereira-Moliner, J. and López-Gamero, M. D., The 
microfoundations of organizational ambidexterity: A systematic review of individual ambidexterity through a 
multilevel framework, BRQ Business Research Quarterly, vol. 24, no. 4, pp. 355–371, 2020. 

Purnama Ratri, A. P., and Andangsari, E. W., The Role of Empathy in Predicting Cyberbullying Behaviour in Youth 
Social Media Users in Jakarta, pp.  391–398, 2021. 

Quan, X., Xiao, H., Ji, Q. and Zhang, J., Can innovative knowledge management platforms lead to corporate 
innovation? Evidence from academician workstations in China, Journal of Knowledge Management, vol. 25, 
no. 1, pp. 117–135, 2021.  

Razzaq, S., Shujahat, M., Hussain, S., Nawaz, F., Wang, M., Ali, M. and Tehseen, S., Knowledge management, 
organizational commitment and knowledge-worker performance: The neglected role of knowledge management 
in the public sector, Business Process Management Journal, vol. 25, no. 5, pp. 923–947, 2019. 

Reza, A., and Sarraf, A., Managing Multigenerational Organizations, Economic Alternatives, vol. 1, pp. 93–105, 2019. 
Rosing, K., and Zacher, H., Individual ambidexterity: the duality of exploration and exploitation and its relationship 

1242



Proceedings of the 3rd Asia Pacific International Conference on Industrial Engineering and Operations 
Management, Johor Bahru, Malaysia, September 13-15, 2022 
 

© IEOM Society International 

with innovative performance, European Journal of Work and Organizational Psychology, vol. 26, no. 5, pp. 
694–709, 2017. 

Saileela, K., and Thiruchanuru, S., Capturing the Nature of Generations at Workplace, December, 2018. 
Sanchez-Gomez, M., and Breso, E., The Mobile Emotional Intelligence Test (MEIT): An ability test to assess 

emotional intelligence at work, Sustainability, Switzerland, vol. 11, no. 3, pp. 1–17, 2019. 
Schnellbächer, B., and Heidenreich, S., The role of individual ambidexterity for organizational performance: 

examining effects of ambidextrous knowledge seeking and offering, Journal of Technology Transfer, vol. 45, 
no. 5, pp. 1535–1561, 2020.  

Si Xue, C. T., A Literature Review on Knowledge Management in Organizations, Research in Business and 
Management, vol. 4, no. 1, pp. 30, 2017. 

Simic, K. (2019). The Impact of Generational Diversity on Organizational Culture within the Hotel Industry. 1–54. 
Statnickė, G., Savanevičienė, A. and Šakys, I., The relationship between work engagement of different generations 

and mobile learning, Acta Universitatis Agriculturae et Silviculturae Mendelianae Brunensis, vol. 67, no. 6, pp. 
1627–1642, 2019. 

Stevanin, S., Voutilainen, A., Bressan, V., Vehviläinen-Julkunen, K., Rosolen, V. and Kvist, T., Nurses' Generational 
Differences Related to Workplace and Leadership in Two European Countries, Western Journal of Nursing 
Research, vol. 42, no. 1, pp. 14–23, 2020. 

Sumintono, B., Model Rasch untuk Penelitian Ilmu-Ilmu Sosial, 2014. 
Sung, W., and Kim, C., 2021., A study on the effect of change management on organizational innovation: Focusing 

on the mediating effect of members' innovative behavior, Sustainability, Switzerland, vol. 13, no. 4, pp. 1–26, 
2014.  

Toro, I. S. De, Labrador-Fernández, J. and De Nicolás, V. L., Generational diversity in the workplace: psychological 
empowerment and flexibility in Spanish companies, Frontiers in Psychology, vol. 10, AUG, 2019. 

Tuan Trong, L., Rowley, C. and Khai, D. C., Enhancing the effect of frontline public employees' individual 
ambidexterity on customer value co-creation: Joint effects of ambidextrous leadership and public service 
motivation, Journal of Business and Industrial Marketing, vol. 33, no. 4, pp. 506–522, 2018. 

Veingerl Čič, Ž., and Šarotar Žižek, S., Intergenerational Cooperation at the Workplace from the Management 
Perspective, Naše Gospodarstvo/Our Economy, vol. 63, no. 3, pp. 47–59, 2017.  

Wang, F. X. H. (Frank), Fang, Y., Qureshi, I. and Janssen, O., Understanding employee innovative behavior: 
Integrating the social network and leader-member exchange perspectives, Journal of Organizational Behavior, 
vol. 36, no. 3, pp. 403–420, 2015. 

Whitney Gibson, J., Greenwood, R. A. and Murphy, Jr., E. F., Generational Differences In The Workplace: Personal 
Values, Behaviors, And Popular Beliefs, Journal of Diversity Management (JDM), vol. 4, no. 3, pp. 1–8, 2009. 

Zacher, H., Robinson, A. J. and Rosing, K., Ambidextrous Leadership and Employees' Self-Reported Innovative 
Performance: The Role of Exploration and Exploitation Behaviors, Journal of Creative Behavior, vol. 50, no. 
1, pp. 24–46, 2016.  

Zhang, Y., Wei, F. and Van Horne, C., INDIVIDUAL AMBIDEXTERITY and ANTECEDENTS in A CHANGING 
CONTEXT, International Journal of Innovation Management, vol. 23, no. 3, 2019. 

 
Biographies  
Dr. Maria Grace Herlina, S.Sos., MM is a Senior Faculty Member in the Management Department of Bina 
Nusantara Business School. She also works as the Deputy Head of the Management Program. Her love of teaching 
has encouraged her to devote her expertise and experiences to improving the next generation for many years by 
teaching, studying, and producing scientific publications. She has done various local and international studies, and she 
has published multiple scientific articles in international journals that are Scopus indexed. Human resource 
management, organizational behavior, entrepreneurial behavior, and knowledge management behavior are among her 
knowledge areas. 
 
Sari Apriza, S.Pd., MM is a faculty member for the undergraduate program in the Department of Management at 
Bina Nusantara Business School. She also serves as Human Capital for Yayasan Bina Nusantara. Her passion for 
teaching has inspired her to dedicate her knowledge and experience in human capital management to the younger 
generation through years of teaching, researching and writing scientific articles of human and management 
development. 
 

1243



Proceedings of the 3rd Asia Pacific International Conference on Industrial Engineering and Operations 
Management, Johor Bahru, Malaysia, September 13-15, 2022 

© IEOM Society International 

Dicky Hida Syahchari, ST., MM.,Ph.D., is a Senior Faculty Member of the Bina Nusantara Business School 
Undergraduate Program in Management Department. He also works as a Business Development Management and E-
Business Management Subject Content Coordinator. He's been a lecturer for about 13 years. He concentrated his 
efforts on innovation management, knowledge management, and company development. He has conducted numerous 
local and international investigations, and he has published numerous scholarly articles in Scopus-indexed 
international journals. His knowledge areas include business development management, innovation, and knowledge 
management. 

Nabila Ailsa Rachmadianti is a Senior student of the Bina Nusantara Business School Undergraduate Program in 
Management Department. 

1244


	1. Introduction
	1.1 Objectives
	2. Literature Review
	2.1 Social Media Experience
	The term "social media" refers to several forms of online social networking and communication. Evans (Mansour & Al-Najjar, 2018) stated that social media is a venue for exchanging ideas, experiences, and information to make better and more informed de...
	2.2 Ambidexterity
	2.3 Innovative Behavior
	3. Methods
	4. Data Collection
	5. Results and Discussion
	According to the findings of this study, the spirit of discovering new things (exploration) and deepening current knowledge (exploitation) is the driving force behind innovative behavior among millennial professionals. It implies that social media lea...
	6. Conclusion
	The study has certain drawbacks. It is better to examine the impact of ambidexterity and social media learning on creative behavior to ensure that social media is an essential tool for developing innovative behavior among millennial workers. It may al...
	References
	Biographies



