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Abstract
This study aims to explore and analyse the organisation and performance evaluation of the new product in
285 manufacturing companies in Indonesia. The methods in this study using the survey through a
questionnaire that already created and modified according to the manufacturing sector in Indonesia. The
respondents are manager level in the various departments such as marketing, product planning, product
development, and R&D. The results stated that marketing department has a significant role in providing
and determining the idea of new product while R&D department is implementing that idea to be feasible.
The initiative to develop new products come from the direction of the top-level management and from
external. Around 61% of companies have formal procedures in the development of new products but does
not have a special unit to deal with this activity. Out of all, 74% stated that another party holds the
activity. Regarding the performance of new products, the implementation of the development of new
products provides benefits to the company, both internally and externally. In the future, this study should
be extending the coverage area and subsector of manufacturing industry.
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