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Abstract

Indonesia is currently actively advancing the field of creative economy. Therefore, an in-depth understanding is
needed based on research data that has existed related to the creative economy in Indonesia. The research conducted
to do overview research related to creative economy based on the SCOPUS database from 2012-2021. From the search
results of the SCOPUS database based on data that has been filtered specifically for research in Indonesia, it was found
that there were 78 studies related to keyword search “creative” and “economy” from 2012-2021. The most numerous
documents are article (N=65) and the publication source with the most documents (N=5) is International Journal of
Applied Business And Economic Research. While the subject area of research that discusses the most is Business,
Management and Accounting (N = 72).
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