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Abstract 

The rise of Social Media gets all the conveniences in communicating like in real life. The activities that users of 
social media can engage in also vary, ranging from searching for information about products, comparing them with 
other products to making online purchases. Online stores are widely used by consumers because they are easy and 
fast in the transaction process, including the TikTok application which has a new feature, TikTok Shop released last 
year on April 17, 2021. This application is widely used among teenagers. Sentiment analysis is a technique that can 
extract text data to obtain information about positive or negative sentiments. This study aims to create an application 
that can classify sentiments into positive or negative sentiments to determine how interested Indonesian people are 
in using the TikTok application when doing business or when interacting and dealing with slang in TikTok Shop 
sentiment analysis. The opinion data of TikTok stores in this study was taken from responses on Twitter. This 
research was conducted using the Naïve Bayes Classifier (NBC) method. The number of tweets examined in this 
study was 1230 tweets. With the number of negative words as many as 567 data and positive as many as 663 data. 
Testing is performed by implementing the Python programming language. The results of classification using Naïve 
Bayes Classifier algorithm found an accuracy value of 74.32%. 
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