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Abstract 

 
Digital commerce has expanded with such furious velocity that some companies are now a click-only business: 
not just buying and selling, but ordering suppliers and services online, as well. AI Emerges as the Next AI’s 
mission is to provide you with the development of tools and resources in Man in this Fully Digital World One of 
the greatest accelerators for competitive edge, especially in personalization. The role of AI personalization in 
improving CX in click-only business is also discussed (Recommendation system, targeted content, dynamic 
website interface and predictive analytics). As a result, the customer perceives more convenience, satisfaction 
and trust to which result in higher levels of engagement and loyalty. The research also uncovers the obstacles to 
AI-based personalization, including privacy issues and concerns about algorithms propensity to discriminate as 
well as over-automation. The study gives an implication that if a click-only business wants to survive, it needs to 
invest in the transparent, adaptive and data-driven personalization of customer requirements. Finally, the study 
recommends AI-based personalization is not only a matter of technological choice but also continues to be a sound 
strategy for meaningful and differentiated customer experience delivery in online pure-play markets. 
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